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Abstract:
The function of Corporate Social Responsibility (CSR) in promoting sustainability in

contemporary corporate practices is examined in this study. It looks at how businesses have a
social responsibility to the public, their major stakeholders, and themselves. It looks at how
businesses are concentrating on CSR initiatives to strike a balance between economic
performance, environmental stewardship, and social impact. The study explores how corporate
social responsibility (CSR) has expanded to include a number of topics, including as
community involvement, ethical labor practices, environmental legislation, sustainable
development, and sustainability. The study also examines the opportunities and difficulties that
come with putting CSR strategies into practice, including assessing the impact and
guaranteeing transparency, especially when it comes to aligning with the Sustainable
Development Goals (SDGs). It also examines how stakeholder expectations and the conceptual
regulatory framework affect CSR practices. Through an analysis of the study, the review seeks
to shed light on the best practices for how corporate social responsibility (CSR) can act as a
catalyst for sustainable development and long-term value creation. It also offers important
implications for researchers, policymakers, corporate leaders, and stakeholders in the
development and implementation of future sustainable corporate strategies.

1. Introduction:
Corporate social responsibility (CSR), a crucial element of modern business strategy, affects

how companies address environmental, social, and governance (ESG) issues. In a time of
increasing consumer awareness and legal constraints, businesses must adopt sustainable
methods that benefit society in addition to increasing profits. This review of the literature
examines the various dimensions of corporate social responsibility (CSR), its impact on
sustainability, and the challenges businesses confront in implementing CSR strategies.
The concept of CSR was first mentioned in the publication of “Social responsibilities of
businessman” by William J. Bowen in 1953. However the term CSR became only popular in
the 1990s.
India is the first country within the world to form Corporate Social Responsibility mandatory.
The word CSR focuses on responsibility towards all stakeholders; shareholders, suppliers,
employees, creditors, government, and community rather than only on maximisation of profit
for shareholders. The obligations of business includes satisfaction to these parties with its
owner, is called CSR of business. CSR is the social investment activities which is performed
by the organisation by performing their/its duty towards the society. the CSR has gained much
attention in the corporate world (Hertz, 2012).
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Carrol and Buchholtz defines CSR as “the economic, legal, ethical, and philanthropic
expectations placed on organisations by society at a given point in time.” (Shabana, 2017)

The World Business Council for Sustainable Development (WBCSD) defines CSR as “the
continuing commitment by business to contribute to economic development while improving
the quality of life of the workforce and their families as well as of the community and society

at large.”

Corporate social responsibility, or CSR, is defined as selfless actions that improve the well-
being of society. Businesses should focus on their financial and operational results in
accordance with the idea of sustainable development. Businesses also consider how their
actions affect the environment and society. As global integration picks up speed, corporate
social responsibility (CSR) has emerged as a major public concern and is seen as a crucial
component of corporate strategy. In addition to retaining good relations with the government,
it might draw in investors and clients. Meeting these criteria is intended to reduce harm and
increase the company's long-term beneficial influence on society.(Kvasni¢kova Stanislavska
etal., 2012).

Companies that meet specific requirements are required to implement and report on
corporate social responsibility (CSR) programs under Section 135 of the Companies Act of
2013. Extensive guidance on the activities that corporations must do and the reporting of the
same in the company's annual report have been supplied by the rules formulated thereunder
and notifications that have been released periodically.

The amendment notified in the Companies Act, 2013 requires with-

A net worth of Rs. 500 crore or more OR
An annual turnover of Rs. 1000 crore or more OR
A net profit of Rs. 5 crore or more,

would have to spend at least 2% of their average net profit of three years on CSR activities.
The term "corporate social responsibility” (CSR) refers to the voluntary decisions made

by businesses to improve the environment and society. a strategy whereby businesses
voluntarily incorporate social and other useful considerations into their operations in order to
improve stakeholder and societal welfare. It addresses ethics, social impact, and sustainability.
When done well, it should be about a company's core business—how they make money—
rather than just add-on extras like philanthropy. The dynamic nature of the business
environment underscores the importance of Corporate Social Responsibility (CSR) as a key

element in organizational strategy. This research aims to delve into the CSR practices of chosen
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Indian automobile companies, exploring the extent and impact of their social investments. As
major contributors to the Indian economy, automobile companies hold a significance role in
influencing social and environmental outcomes. Understanding their CSR in initiatives is
crucial in assessing their commitment to sustainable business practices and societal welfare.
In light of this, the purpose of this article is to analyze contemporary companies' CSR
initiatives, emphasizing how they support sustainability. This study aims to add to the body of
knowledge on CSR and sustainability by examining the different CSR programs and practices
that firms have implemented. It also hopes to offer useful information to stakeholders,

businesses, and policymakers.

2. Literature Review
As companies increasingly understand the value of sustainability and social responsibility in

their operations, the idea of Corporate Social Responsibility (CSR) has attracted a lot of
attention recently(Kotler & Lee, 2008).

Businesses are facing increasing pressure to show their dedication to sustainability and social
responsibility as stakeholder expectations continue to climb. Previous studies have highlighted
the importance of CSR in enhancing a company's reputation, building stakeholder trust, and
contributing to sustainable development (Elkington & Rowlands, 1999).

Carroll's (1991) CSR Pyramid remains a foundational model, positing that businesses have
economic, legal, ethical, and philanthropic responsibilities. Carroll suggests that ethical
responsibilities, while not mandated by law, are expected by society and form the moral
backbone of corporate actions. His model has been the basis for numerous studies assessing
how businesses prioritize and integrate these dimensions (Schwartz & Carroll, 2003).
Another important contribution comes from Freeman's (1984) Stakeholder Theory, which
broadened the scope of business ethics to include the interests of all stakeholders, not just
shareholders. By advocating for a stakeholder-centric approach, Freeman's theory has
influenced corporations to adopt more inclusive decision-making processes, aligning business
objectives with broader societal values (Donaldson & Preston, 1995).

In terms of sustainability, CSR has been linked to various environmental and social outcomes,
such as reduced carbon emissions, improved labor practices, and enhanced community
engagement (Kolk & Pinkse, 2008).

In order to offer a historical viewpoint on how the concept of corporate social responsibility
evolved. The comprehensive literature research will be used to explore these concerns and find
that, given the evolution of social expectations surrounding business behavior, CSR should be

the creation of shared value. It also illustrates the relationship between how businesses carry
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out corporate social responsibility and the societal expectations of their behavior (Latapi
Agudelo et al., 2019).

The findings support the notion that, in terms of corporate social responsibility (CSR)
communication, a company's commercial heritage has a positive correlation with its consumer
perception of responsibility. Notably, the findings indicate that business heritage identity by
itself has minimal impact on consumers' favorable views of responsibility unless it is linked to
CSR communication (Blombéck & Scandelius, 2013).

The results of the study show that only two of the four predictors have a significant correlation
with attitudes toward CSR. The materialistic values and ethical idealism of future developing
business executives have a significant impact on their perspectives on corporate social
responsibility. Additionally, the article's conclusion showed a strong link between attitudes
toward corporate social responsibility and materialistic ideals (Rosnan et al., 2013).

Rupal Tyagi (2012) introduced the CSR-CFP because there aren't many studies of that kind
carried out in India. Numerous studies on the relationship between CFP and CSP have produced
conflicting empirical findings. Corporate ambitions increasingly center on generating
shareholder value rather than societal challenges as a result of globalisation. Companies need
to make a strong commitment to CSR initiatives (Tyagi, 2012).

Singh and Bala's 2014 study compared corporate social responsibility (CSR) policies of Indian
private companies, governmental sectors, and international enterprises using factor analysis.
Findings revealed common CSR elements from PICs include community development,
employee welfare, environmental protection, and community affairs (Bala & Singh, 2014).
The authors explored corporate social responsibility (CSR) in India, highlighting its benefits to
the community and company reputation. They suggested companies adopt CSR programs to
avoid government intervention and address community issues (Chotaliya & Trivedi, 2014)
Hadfield and Sophie (2015) looked into corporate social responsibility (CSR), focusing on the
Indian banking sector. This study adds to the body of knowledge on the operationalization of
CSR in one of the world's fastest-growing economies. qualitative information obtained from
the Indian banking industry regarding CSR's goals and operations (CSR in India, n.d.).

In educational contexts, the social aspect of business conduct, rooted in ancient Rome rules, is
evident in establishments like asylums, hospitals, orphanages, and homes. The English legal
system upholds corporations as social enterprises (The Origins of Corporate Social
Responsibility by Eric C. Chaffee :: SSRN, n.d.).
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loannou and Serafeim (2018) looked into how a company's corporate social responsibility
(CSR) ratings affected sell-side analysts' forecasts of its future financial performance. The
study demonstrated that more seasoned analysts and analysts at higher- status brokerage firms
were the first to alter the association between CSR ratings and optimism over investment
suggestions. Furthermore, there was no association between analysts' forecast errors and
companies' CSR ratings, indicating that learning is unlikely to be the reason for the noted
shifts in recommendations (The Impact of Corporate Social Responsibility on Investment
Recommendations | Request PDF, n.d.)

The findings show a positive correlation between organizational success and CSR.
Additionally, the study discovered a substantial correlation between organizational
effectiveness and all three CSR components. These findings suggest a positive correlation
between public sector CSR and organizational performance. The relationship between
corporate social responsibility and public sector organizational effectiveness is made clearer
by this study. There are certain limitations to this study, and suggestions are made (Singh &
Misra, 2021).

This review paper seeks to update the research community on the current status of CSR
implementation research and offer suggestions for improvement in order to better
comprehension of the concept of CSR implementation. The concept of CSR implementation
dimensions that support the literature evaluation has led to the development of an integrative
multi-level framework for CSR implementation. This paradigm demonstrates the
interconnectedness in implementing any corporate strategy choice, which helps to bring future
research on CSR implementation closer to reality (Fatima & Elbanna, 2022).

In conclusion, the literature suggests that CSR plays a critical role in promoting
sustainability in modern business. However, there is a need for further research to explore the
complexities and nuances of CSR, particularly in terms of its implementation and impact.

3. Conclusion

A key component of corporate strategy, corporate social responsibility (CSR) allows
companies to succeed over the long run while making a beneficial societal impact. However,
there are still a lot of unanswered questions about things like sector-specific practices, long-
term effects, and efficient implementation techniques. Extensive research on the application
of CSR in diverse industries and cultural situations is required. Analyzing CSR's long-term
impacts will shed light on its continued advantages for both company performance and social

consequences. Achieving long-term sustainability requires incorporating CSR into
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fundamental business strategies. For scholars, corporations, and governments, the findings

have significant theoretical and practical ramifications that will direct the creation of

successful CSR programs that advance sustainable development objectives. Creating

standardized CSR measures and examining the function of digital technology in CSR practice

should be the main goals of future study. Businesses can build stronger brand reputations,

increase stakeholder trust, and better integrate corporate social responsibility (CSR) into their

core operations by filling in the research gaps. This will help create more successful CSR

programs that strike a balance between profit and purpose, creating wealth for shareholders

while advancing more general social and environmental goals.
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